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IFPA Sustainability Vision
Fresh produce is the original sustainability industry, with the health of the planet 

and its people at the core of the work. It’s never been more crucial to discover 
social, economic, and environmental opportunities through sustainable actions. 

IFPA believes all business actions must be taken with an emphasis on 
sustainability. Therefore, IFPA is members' go-to resource for sustainability 

solutions, inspiring members to implement them to benefit the planet and the 
people on it, and to do so profitably. IFPA serves as a source of reliable 

information on sustainability tools and practices and validates practice adoption 
as well as providing the forum for member’s sustainability journeys.
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Sustainability Council- Mission & Outcome

MISSION: the Sustainability Council examines critical issues in the produce and floral 
sustainability landscape, including climate change, sustainable packaging, food 
loss/food waste, regenerative agriculture, social responsibility and market 
responsibility. Its goal is to drive programs and resources to enable members to 
understand the potential impact of these issues on their organizations and prioritize 
and plan for these issues in their business planning.

OUTCOME: the action taken on sustainability protects and grows value, 
supporting the prosperity of IFPA members globally.
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Sustainable Packaging WG Co-Chairs

Jennifer Doxey
Director of Sales, Fox Packaging
Jen.Doxey@foxbag.com
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John Paap
Manager, Jac. Vandenberg, Inc.
JPaap@jacvandenberg.com



Our Role and Responsibilities

To establish best practices and guidance to the fresh produce 
industry specific to sustainable packaging.
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What We’re Excited About

• Innovations in alternative 
materials
• Increasing awareness of material 
impacts
• Technology enhancements on 
packaging
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Achievements
• Sustainable Packaging Best Practices
• Glossary of Common Terms 
• Member education



Key Challenges
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Ever changing regulatory and retailer requirements

Plastic divide

Infrastructure

Cost and time


