INTERNATIONAL

FRESH?®.$
PRODUCE

ASSOCIATION

2024 Floral Trends Report:
USA




The International Fresh Produce
Association (IFPA) is the leading
global trade association representing
companies in the fresh produce and
floral supply chains.
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Research Purposes & Objectives

The IFPA performs a Global Intelligence Consumer Tracking Study on
an annual basis to understand and trend consumer behavior and
motivations when purchasing floral products.

Research is conducted in seven (7) unique geographic areas:

* United States
* Australia

* Brazil

e China

* Germany

« UK

* South Korea

This report summarizes the findings in the United States with 754
consumers.

Margin of Error:

Overall, the sample size has a margin of error of +/- 1.4% at a 95%
level of confidence; or +/- 3.6% for the USA.




Methodology and
Sample Composition

The study was conducted using an online survey, with all fieldwork conducted on
the Russell Research survey website. A total of 754 U.S.-based interviews were
conducted for the study from December 3 - 18, 2024. Participants were sourced
from leading online research panels.

To qualify for study inclusion, respondents were screened to meet the following
qualifications:

Age 18 -78

Primary or shared responsibility for purchasing groceries for household
Purchase groceries once a month or more often

Reside within the United States

Does not work in a competitive industry

All research was carried out in compliance with all relevant legal and ethical
requirements within the United States and in compliance with ISO 20252:2019.
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Most American purchase to lift spirits of
others, brighten up their spaces and make
themselves feel better, but cut flowers are
not on their shopping lists. In fact, as
prices rise, flowers are one of the first
items to be cut. And, in 2025 most
Americans are not planning to purchase
more flowers with perishability being a
major barrier.




\J What is the primary reason you purchase cut flowers?
“‘ p ry you p! !

Purchasing
Behavior

Most American’s Purchase Flowers

Purchase Flowers




Purchasing
Behavior

Flowers are a way Americans lift spirits of others, brighten up their spaces and make

themselves feel better

Primary Reason Purchase Cut Flowers

28
’ ’ ’ [
Helps me impress  Flowersare agood  Fresh flowers help |purchase onimpulse  Makes me feel Brighten up my Gifts for others/lift
guests/special guests value me make intimate better/ positive on  space/decoration someone's spirtis

connections my well-being




Purchasing
Behavior

Few Americans have cut flowers
on their shopping list

Cut flowers are always on my
shopping list

16%

"’ Please indicate how much you agree or disagree with each statement.

)
9%




Purchasing

Behavior .
Americans are brand agnostic

with floral

The brand influences my
purchase in floral

2

Q How much do the following attributes influence your purchasing decision for floral?




Purchasing
Behavior

Americans are most likely to give up fresh flowers, bakery items
and seafood when prices increase

Fresh Flowers Bakery Items Seafood

\ &
£ 40% w3 31%




Purchasing

Behavior
While shopping a third of Americans compare price and quality of

floral items

See/Do in Store Related to Purchasing Fruit, Vegetables, or Flowers

33 37

. . - . ] H
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Spoke to sales associate ~ Used smartphone to Saw produce or flowers Used smartphonetofind ~ Compared quality of Compared the prices of
in-store compare products while advertised in a store flyer coupon on site/app while different produce items ordifferent produce items or
in-store/saw a sale, or circular while in-store in-store floral items floral items
promotion, or special offer
in-store/used a coupon




Purchasing
Behavior

39% of Americans believe
the price of flowers is fair.

. I will purchase
Thepricelpay P TiCE of floral regardless of

seems too low, price, 4%

2% \

The price |
pay is fair,
39%

= Price seems too high The price | pay is fair

The price | pay seemstoo low = | will purchase regardless of price

‘\" Which of the following statements best reflects your feelings about the price of the fresh fruits &

\J i ?
RN vegetables and cut flowers you purchase in supermarket?




Purchasing

Behavior
Americans are not planning to spend more of flowers for themselves

in 2025

Planning to Spend on Flowers in Next Year

H A lot more Somewhat more Thesame M Somewhatless M®Alotless ™M Notatall

As A Present To

mysef-~wust I8 29 = IR
Because”
To Impress
Guests/special [JIINE 28 - T
Guests
Decor - 7 34
For
Home/officewrH [IINB 33 - IR

Place Decor




Purchasing
Behavior

Americans are not planning to spend more of flowers as gifts
in 2025

Planning to Spend on Flowers in Next Year

H A lot more Somewhat more Thesame M Somewhatless MAlotless M Notatall

For Expressing My
Emotions Like Love, _ 10 41
Affection, Gratitude...
Celebrations Like
Birthdays, — 8 41
Anniversaries, ...
For A "Just Because"

Pick-Me-Up Gift For _ 8 34
Someone Else
For Expressing My
Sympathy 6 /7 b4

For A Traditional
Holiday/Occasion Gift
For Someone Else
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Purchasing
Behavior

Barriers for purchasing flowers are perishability and awareness

68 66
62
I I I |

Flowers don't last very long I don't always think about purchasing Flowers are too expensive Flowers are difficult to maintain
flowers




Purchasing
Behavior

Grocery shopping has a positive impact on emotions for most Americans

53
49
45
41
38
I I I I |

| feel friendly and enjoy | feel friendly and enjoy Shopping for flowers | find comfort shopping for | find inspiration shopping | feel stressed by the prices
speaking with store speaking with other improves my mood flowers for flowers of the floral items
associates shoppers
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Most Americans prefer to grocery shop in
supermarkets. The floral department
influences a third of Americans when
choosing a grocery store. Value and
convenience continue to be front of mind
when Americans choose a grocery store.
Store displays are the purchase greatest
influencer when purchasing flowers




Grocery store

Americans go to supermarkets

Typically purchase groceries

Order
online/curbside
Order  Pickup, 3%
online/delivered,

5%  Warehouse
club, 6%

Mass
merchandiser,
20%

Supermarket/gro
cery store, 58%

= Supermarket/grocery store Mass merchandiser
Warehouse club = Order online/delivered

= Order online/curbside pickup m Other




Grocery store
The floral department influences a third of Americans when

choosing a grocery store.

Influence choosing a Grocery Store
% Extremely / Very Influenced

53
39
28 28 31 32
] . . . .
Has a wide selection of ~ Provides expert Quality flowers Freshness of flowers Offer delivery options Offer a variety of price Carries produce locally

flowers recommendations points for produce and grown
flowers




Grocery store
Value and convenience continue to be front of mind when Americans choose a

grocery store

Influence choosing a grocery store
% Extremely / Very Influenced

Provide good value for money | -/ o
Convenient to purchase from [ . G 6
Special offers, discounts, or promotions [ NI 6>
Employees are helpful - I
Places sustainable products front and center | R I 33
Offer delivery options [ - o

Provides expert recommendations [ NN 8

Send communications via email/mail - [N




Grocery store
Store displays are the purchase greatest influencer when purchasing

flowers
Purchase Influencers
25
7 : 8 - I
[ I [ | [ | [
Saw advertisementin a Saw advertisement, Talked to sales associate ~ Got a recommendation from  Saw it on display in a store
retailer flyer, magazine, or  sale/promotion or commercial friend, acquaintance, or co-

store circular on retailer website worker




Americans & Sustainability




Q¥

o
I

Quarter of Americans consider
sustainable attributes when purchasing
floral. Pesticides and packaging are the
major influencer for the sustainable
customer when purchasing floral. Overall,
the floral industry is living up to the
importance that Americans place on the
industry social responsibilities.




Sustainability %
Quarter of Americans consider

sustainable attributes when

purchasing floral.

Consider sustainable attributes when purchasing
floral

Always, 6%

Sometimes, 21%

Occasionally,
23%

= Always Sometimes Occasionally = Rarely = Never

[ 4
‘\'

““ How often are you to consider attributes associated with sustainability, such as growing methods and packaging materials when purchasing fresh fruits & vegetables an®



Sustainability

Pesticides and packaging are the major influencer for the sustainable customer when

purchasing floral.

Attributes That Influence Floral Purchase
% Extremely/Very Influenced

36
28
: : : i i . I
Carbon footprintof ~ Carbon footprint of Plant breeding  The country where the The method the item The type of packaging Pesticides
supply chain growing product method item is grown was grown on the item




Sustainability
Americans dre willing to support

sustainability
| am willing to make lifestyle | am willing to pay more for
changes to benefit the products that are good for
environment (i.e., the
composting, recycling, environment/sustainable
reusables)

589

Please indicate how much you agree or disagree with each statement.

[ 4
s
9%




Sustainability
The floral industry is living up to the importance that Americans

place on the industry social responsibilities

1

/ 68 69 68

65
62 62
60 58
55 57
I I | I

Pays the farmer/growera  Treats employees fairly Supports the local economy Is mindful of the Uses technology wisely Is innovative

fair price environment

B Important ® Agrees
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Americans are more concerned in 2024
about their family well being, health and
finances than in 2023. The top items
and/or activities which saw a reduction in
purchasing during the past year were
primarily entertainment-based or
discretionary purchases. While most of the
top-tier mental state descriptors were
positive, one in three consumers did
mention stressed as well.




Psyche
Basic family well being continues to be top of mind for

consumers

Physical & Mental
Family well being Health

Finances

2023 72% 58% 71%




Psyche
The top items and/or activities which saw a reduction in purchasing during the

past year were primarily entertainment-based or discretionary purchases

ltems / Activities Reduced Purchasing In Last Year

46
41 39 - )
I I I . 3. : : :
Dining out Going to the Clothes Hair/salon  Goingto concerts Purchasing  Goingto sporting  Streaming
movies services flowers events services




Psyche

While most of the top-tier mental state descriptors were positive, one in three consumers

did mention stressed as well.

Mental State Over the Past Year

37

31 33

20 20 20

29
23 2I6 I

Pleased Joyful Overwhelmed Anxious Confident Satisfied Happy Stressed Grateful




Psyche

Less than a quarter of Americans were
concerned about political upheaval in

November 2024

Political upheaval War

23%

Just thinking about the current state of things overall, what are your three primary
concerns right now for yourself/family?







55% Americans have a favorable
impression of the floral industry. 32% of
Americans feel the floral industry has
positive momentum. The floral industry is
living up to the importance that
Americans place on the industry social
responsibilities. The personality of the
floral industry in the US remains friendly,
fun, and classic
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Industry Brand
55% Americans have a favorable

impression of the floral industry

Very
unfavorable,
5%

Impression

Somewhat
unfavorable, 6%

Neither
unfavorable

nor favorable, ~ Somewhat
35% favorable, 36%

= Very favorable Somewhat favorable
Neither unfavorable nor favorable = Somewhat unfavorable

m Very unfavorable

[ 4
s
9%

What is your overall impression of the produce industry and the floral industry?



Industry Brand %
32% of Americans feel the floral

industry has positive momentum

Momentum  Declining
rapidly, 5%

Improving

rapidly, 11% Declining

somewhat, 10%

Improving
somewhat, 21%

Neither
improving or
declining,

53%

= Declining rapidly Declining somewhat
Neither improving or declining = Improving somewhat

m |[mproving rapidly

&4
@#% Whenyou think about certain industries, some seem to be on their way up and have a lot going for them, while others don’t. Which of these statements D8
describes how you feel about the produce industry?



Industry Brand
The US floral industry is satisfying what is important to

Americans.

62 61 61 go
56 57
53 52 > 53
47 47 48 46 48
1
Is trustworthy  Offers affordable Istransparentin Adapts quicklyto  Offersunique  Values diversity, Creates products Promotes public Promotes Helps solve some Attracts top talent
options its meet the needs of  products and equity and or services worth health individual health  of society's most
production/service consumers experiences inclusion paying extra for pressing problems
methods

B Importance = Agrees




Industry Brand
The floral industry is living up to the importance that Americans

place on the industry social responsibilities

1

/ 68 69 68

65
62 62
60 58
55 57
I I | I

Pays the farmer/growera  Treats employees fairly Supports the local economy Is mindful of the Uses technology wisely Is innovative

fair price environment

B Important ® Agrees



Industry Brand
The personality of the floral industry in the US remains friendly, fun, and

classic

I I I I 1 22 I 2

Friendly Classic Trendy Modern Formal Trustworthy Consistent Confident

" Late 2024 [ Early 2024
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